Elcaywyn ota Owkovoutka
Kat tn PuBpion

AlNMM2 - Aikalo kat Olkovopuia



OwKovouka

Ta Owovoutka givat n
TEXVN TOU va KAVEIC TO
KaAutepo yia th {wn oou

George Bernard Shaw




Baowkec'Evvolece |

* AyaBa
= OwkovopLlka
= EAcUbBepa

e Kakad

* Htpaywodia tTwv
KOLVWYV




BaowecgEvvolee i

* [Tapaywylkol cuvteEAEOTEC (TTOU artattouvtal yia tnv
mapaywyn Twyv ayadwv)
= PuolKoi Ttopol
= Epyaocia
= Kedalalo (€EOTTALOHOC KAl UTTOOOUECR)
= EMIXEIPHMATIKOTHTA!!!

Apa kat kawvotopia



H KapmuAn (Opuo) tTwv NMapaywyitkwyv
Avvatotntwy

* H KauTtUAN auth pag fonBa va KAatavorooUUE EVVOLEG
OTIWC
= ATmoteAeopatikotnta
= Tradeoffs
= Kootog Eukatpiag
= OwKkovopulkn Avartuén
" > UYKPLTIKO TIAEOVEKTNHA

KATAMEPIZMOZ TQN EPI'QN
OOINOY2A OPIAKH AlNOAO2H



KapmuAn (Opo) NMapaywytkwyv Auvuvatotintwv

MoodértnTa
H/Y
3,000
2,200
2,000
KMA
1,000

0 300 600 700 1,000 NMoocdétnTa
AuTOKIVATWYV



Moooétnta

HIY Metakivnon tng KMNA

4,000

3,000 |

2,100
2,000

0 700 750 1,000 NMoocoétnta
AUTOKIVATWYV



H Avtaywviotikn Ayopa

AVTaywVLIOTIKN lval pyla ayopd otav anoteAeital amno mToAAOUG ayopaacTEG Kal
TOAAOUC MTWANTECG EVOC CUYKEKPLUEVOU ayaBou ( uttnpeaoiag).

Ol ayopaoteg kaBopidouv tn ZnTnon Kat oLt TwWANTEG TNV tpocdopa.

O kabevacg opwe Eexwplotd dev UTToPEL va eNPEACEL TNV TEAIKN TIUN.

AuTth 6a kaBoplotel amto TNV AAANAETIO PACH TWV AYOPACTWY KAL TWV TTWANTWY,

dnAadn amod tn Atnon Kat tnv mpoocdopAa.



To KEPDOC
ADAM SMITH

Otav urtdpxet mpayuatikog
avtaywvioUog, To KEpAOC TwWV
EMXEPHOEWYV lval UIKPO. AUTEC Ol
Kolvwyviec elval mAoUOolEC KAl
gunuepouv. Otav 1o KEPOOC TWV
EMXEPNOEWYV glval uYnAo, auto
onuaivel mwe eV UTTAPXEL TPAYLATIKOC
avtaywwviouog. Ot KolvwvieC aQutEg
elvat adikec kat ptwyec. Badidouv ue
TaxuTnNTa rmpoc TNV Kataotpoon.




Moleg xwpeg £xouv LYPYNAO aAvtaywviGHO;

* Aavia

* EABetia

* IpAavdia

* NouvéeppBoupyo
* Nea ZnAavdia
e 2yKatoupn

e 20UNodla

e TaiBav

vV vV v v v v vV Y

AvotpaAia
Notia Kopea
EcBovia
Kavadag
AlBouavia
NopBnyia
OMavdia

dwvAavdia



FACTOR

MARKET
» Households sell
* Firms buy
BUSINESSES HOUSEHOLDS
« Buy factors of +» Sell factors of
production production
« Sell products » Buy products
PRODUCT
MARKET

- Firms sell
« Households buy 0"
o'
consY




TiyA TOU
NMNaywrou

1. Mia peiwon
aTnVv TIPN...

Ceteris Paribus

€3.00

H KapmUAn Zntnong

T NN T N N N

2 3 4 5 6 7 8 9 10 11 12 TMNoooérnra
_— TOU TTayWwTOoU
2. ... odnyei o€ au¢non TnG
nToUEVNG TTOOOTNTAG



Nopog tng Zntnong

Otav n tiyn evog ayabou avéavetatl (Evw ol AoLtol
TIAPAYOVTEG HEVOUV APETABANTOL), OL AYOPACTEC
Teivouv va ayopalouV PJIKPOTEPN TTOOOTNTA ATIO TO
ayabo auto.

Opolwg, oTav N TN evog ayabou pJelwveTal, ol
ayopaoTeC Telvouv va ayopalouv HeyaAuTEPN
TTOCOTNTA ATtO TO Ayabo auTo.



Amo L eaptatal n Zntnon;

* Eloodnua katavaAwtwy (Giffen goods)
* MeyeBocg ayopag

* Tlweg ouyyevwy ayabwyv
= Yriokataotata
= SUPTIANPWHATIKA

* [lpoTIpNOELG
* [lpoodokieg yla to peAAov
e ElWdlkeg ouvONKeC



Mapadeilypata

e XElHWVAC - TIETPEAALO

e Mtdoket — todoodalpo
e H/Y —ypadopnxaveg

e Avepyia — petarntuxiaka
* Or1A

* Tolyapa — papxovava

* Towyapa (avénon 10% twv popwv odnyei o€ pelwon
™N¢ dNnTtnong Kata 4% - aAAa 12% otoug avhAlkoug)



TR
MNaywTtou

Metakivnoetg tng KaumuAng ZAtnong

Augnon
Zntnong

Meiwon
ZATnong
KauTtruAn

Zntong D2
KautruAn Zntnong D1

KautuAn Zntnong D3

NoodéTnTa MaywTtou



Tipn
NMaywTtou

€3.00

1. Mia 230

adgnon —
oTnV TIUN... 2.00

1.50

1.00

0.50

Ceteris Paribus

H KapmUAn MNMpoodopacg

2 3_4 5 6 7 8 9 10 11 12 HNoootnta

| TOU TTayWwTOoU

. odnyei o€ augnon TNG TTPOCPEPOPEVNG TTOCOTNTAG



Nopocg tng NMpoodopag

Otav n tiyn evog ayabou avéavetatl (Evw ol AoLtol
TIAPAYOVTEC HEVOUV APETABANTOL), OL TTAPAYWYOL
Telvouv va tpoodEPOLV PHEYAAUTEPN TTOCOTNTA ATIO TO
ayabo auto.

Opolwg, oTav N TN evog ayabou pJelwveTal, ol
TTapaywyol TElvouv va TtpooPEPOUV UIKPOTEPN
TTOCOTNTA ATtO TO Ayabo auTo.



Amo L e€aptatal n NMpoodopa;

* TIHEC TTPWTWYV VAWV

* TexvoAoyia

e [IpoocdokKlieg yla To HEANOV
* ApIOUOC TWYV TTApaAywywyv

e Kpatikn TtOALTIKN (VopoBeoia yla TteptBaAloV Kal
uylewn, ¢opol, KatwTtata nuepopioniq,
TTPOOTATEUTIONOC)

* EldIKEC OUVONKECG TTOL ETIIKPATOUV O€ Ll ayopa



Metakwnoeig tng KapmuAng Npoodopag

TipR

. KautuAn MNpoo@opds S3
NMNaywTtou

KautuAn Mpoocgopdc S1

KaptruAn
Mpooopdg S2

Meiwaon
[Mpoc@opdg

Augnon
[Mpoopopag

0 MoodétnTa NMNaywTtou



locoppomia Mpoodopac kar ZNTnong

Tign
Maywtou
[Mpoocpopa
_ Tiyn loopportriag / loopportria
€200 ............................................................................... ;

[MoooTnTa Zitnon

/ lcoppoTriag
N A

o 1 2 3 4 5 6 7 8 9 10 11 12 13
NMoodéTnTa NMaywTtou



H woopporia tng ayopag

* H wooppotiia tTng ayopdag ETUTUYXAVETAL OE EKELVN TNV
TIPN OTtoU oL duvapeLlg TG tpoodopac Kat tne Ntnoneg
elval e€looppOTINUEVEC (N TTOCOTNTA TTOU Ol AYOPAOTEC
BeAouv va ayopdocouv eival ion akplpweg pe TNV
TTOCOTNTA TIOU Ol TTWANTEG BEAOULV va TTOUVANCOULV).



Nopog tng mpoodopag kat tng {ntnong

* HTwpn kaBe ayabou tpocappoletal ETOL WOTE N TPOoPEPOUEVN TTOCOTNTA KAL N
{nTtovpevN TTOCOTNTA TOU ayaBou autoU va LlooPPOTICOUV



Ayopa xweiq lcoppotia

(a) YrepBaAAouoa Mpoopopd
Tipn
NaywTtou [Mpoopopd
[MAedvaopua
€2.50
2.00

ZnRtnon
0 4 7 10 NMoodéTnTa
ZnToupevn [poogepouevn  MaywTtou

MoodtnTa MoodTnTa









AYOEYTrspBa ¢ looppormia

ouca ZATnon
TipnR
MaywTou Mpocpopd
€2.00
1.50 :
’E)\Aglppa
E Znmon
0 4 ) 4 1 0 NMoooétnta
[MpoopepduEVN ZnTtouuevn Maywros

[MoooTtnTa [MoooTnTa



4,00
3,60

0,40

N 5“
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EAAAAA TEPMANIA OAAANAIA TAAAIA  BPETANIA  ITAAIA
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Mwcg Emnpeadel n Avénon tng Zntnong tnv loopportia

TiyA
MaywTtou 1. H augnon tng ¢nTnong
yla TTaywro. ..
[Mpoo@opd
€2 50 ................................................................................................. E Néa Icoppo-n-ia
. odnyei cs
uqu])\OTspr] P T ApPXIKN
TIUA.... : loopporria
D>
3. ... KOl o€ NEYOAAUTEPN D
TTwAnBeica TrocdTNTA. 1

NMoodétnTa Maywrtou



NMwc Emnpeadewr n Meiwon tng Npoodopag tnv lcoppormia

Tiyn . .
MNaywrou 1. Mia augnon otnv TIUA
NG {axapng MEIWVEI TNV
TTPOCPOPA TTAYywWTOU. ..
S,
Sy
€2.50 ......................................
ﬁoo ........................... ApX|Kr'] |0'0ppo'|'|'|'a
2. ...TTou odnyei
o€ au¢non TnG
TIMAG TOU
TTaywTou... Zntnon
3. Kal O€ hJEiwon
NG TTwANnBeicag TToodTNTAC

MoodétnTa Maywrtou



EAaoctikotnta tng {NTnong

H eAaoctikotnta eival evag TpoTog HETPNONG TNE ETIPPONG TTOU ackoUV otn ntnon
KAl Tnv tpoodopd oL TTapAyovTEC OV TI¢ KaBopidouv.

H eAaotikotnta tng ntnong eéaptatal amo TI¢ TTPOTIHNCELG, TNV avaykn yla karmola
ayabad, tnv uTtapén KOVILVWY UTIOKATACTATWY, TOV TPOTIO OPLOHOU TNG AyOoPAC KAl TOV
XPOVIKO opidovta.

H eAaoctikotnta tng Zntnong we mpog TNy TN (EAACTIKOTNTA TNE TIHNG) looUTaAl PE TO
TT0OC0O0TO PHETABOANC TNG {NTOVHEVNC TTOCOTNTAC OLA TO TTOCOOTO AAAAYH G TNG TIHNG.

O ocwOoTOC TPOTIOC OPWC va PeTPNBel elval pe to midpoint method (tn pEBodo Tou
HECOU onueiov)



5 EXAMPLES OF ELASTIC GOODS

1. Soft drinks 2. Cereal 3. Clothing

5 EXAMPLES OF INELASTIC GOODS

5. Post-Secondary
Education

LI

1. Life-Saving
Medication 2. Gas

) @
it

InvestingAnswers

3. Electricity 4, Cigarettes




OUEAANnveg peiwoav otn dtapkela tTng Kpiong

e Atyotepo ta e€oda yla dlatpodn
* [leploocotepo ta £€oda yla evouon



Price Elasticity of Demand
. selectedPriceElasticitiesof Demand

Price Elasticity Price Elasticity
Product or Service of Demand (E;) Product or Service of Demand (E;)
Newspapers .10 Mitk 83
Electricity (household) A3 Household appliances .63
Bread A5 Liquor .70
MLB tickets 23 Movies 87
Telephone service .26 Beer .90
Cigarettes 25 Shoes 91
Sugar .30 Motor vehicles 1.14
Medical care 31 Beef 1.27
Eggs 32 China, glassware 1.54
Legal services 37 Residential land 1.60
Automobile repair 40 Restaurant meals 2.27
Clothing 49 Lamb and mutton 2.65

Gasoline .60 Fresh peas 2.83



Zntoupevn moootnta kKat NMAsovaocpa
KatavaAwtn (MK)

Quantity
Price Buyers Demanded
More than $100  None 0
$80 to $100 Taylor 1
$70 to $80 Taylor, Carrie 2
$50 to $70 Taylor, Carrie, 3

Rihanna

$50 or less Taylor, Catrrie, 4

Rihanna, Gaga

Price of
Album

$100

80
70

50

Taylor’s willingness to pay

Carrie’s willingness to pay

Rihanna's willingness to pay

— Gaga's willingness to pay

Demand

1 2 3 4 Quantity of
Albums



Zntoupevn moootnta kKat NMAsovaocpa
KatavaAwtn

In panel (a), the price of the good is $80 and the consumer surplus is $20.
In panel (b), the price of the good is $70 and the consumer surplus is $40.

Price of
Album

$100

80

70

50

(a) Price = $80

—+——— Taylor's consumer surplus ($20)

Demand

1 2 3 4 Quantity of
Albums

Price of
Album

$100

80
70

50

FIGURE 2

Measuring Consumer Surplus
with the Demand Curve

(b) Price = $70

Taylor's consumer surplus ($30)

—— Carrie’s consumer
‘\/ surplus ($10)
Total
consumer
surplus ($40)
Demand
\ \ \
1 2 3 4 Quantity of

Albums



NMwcg emnpeadet n twun to MNK;

(a) Consumer Surplus at Price P,

Price

Consumer
surplus

PI.B

Demand

Quantity

(b) Consumer Surplus at Price P,

Consumer surplus
to new consumers

Demand

Price
Initial
consumer
surplus
Pe B
/
Additional consumer
surplus to initial
consumers
0

&

@ Quantity



NMpoodepopevn mocotnta kat NMAsovaocpa
Mapaywyou (M)

Price

Sellers

$900 or more
$800 to $900

$600 to $800
$500 to $600
Less than $500

Vincent, Claude,
Pablo, Andy

Claude, Pablo,
Andy

Pablo, Andy
Andy

None

Quantity Price of
Supplied House
Painting
4
3 $900
800
2
1 600
500
0

Supply

Vincent's cost

Claude’s cost
Pablo’s cost
Andy’s cost
| | |
2 3 4 Quantity of

Houses Painted



NMpoodepopevn mocotnta kat NMAsovaocpa
Mapaywyou (M)

In panel (a), the price of the good is $600 and the producer surplus is $100.
In panel (b), the price of the good is $800 and the producer surplus is $500.

Price of
House
Painting

$900
800

600
500

(a) Price = $600

Supply
~ Andy's producer
surplus ($100)
\ \ \ |
1 2 3 4
Quantity of

Houses Painted

Price of
House
Painting

$900
800

600
500

FIGURE 5

Measuring Producer Surplus
with the Supply Curve

(b) Price = $800

Supply
Total

producer
- surplus ($500)

\

"~ Pablo’s producer
surplus ($200)

Andy's producer
surplus ($300)

| \ \ \
1 2 3 4
Quantity of
Houses Painted




Mwcg emnpeadetl n twun to Mrl;

FIGURE 6 In panel (a), the price is P, the quantity supplied is @, and producer surplus equals the area
of the triangle ABC. When the price rises from F, to £, as in panel (b), the quantity supplied
rises from @ to @, and the producer surplus rises to the area of the triangle ADF. The increase

How Price Affects Producer

Surplus in producer surplus (area BCFD) occurs in part because existing producers now receive more
(area BCED) and in part because new producers enter the market at the higher price (area
CEF).
(a) Producer Surplus at Price P, (b) Producer Surplus at Price P,
Price Price
Supply Additional producer Supply
surplus to initial
producers
0
Fe \
Pos P
Producer Initial Producer surplus
surplus producer to new producers
surplus

0 Q Quantity 0 @ Q, Quantity



Price

Equilibrium
price

Consumer
surplus

looppomia tnc Ayopac

Producer
surplus

Supply

Demand

FIGURE 7

Consumer and Producer Surplus in the
Market Equilibrium

Total surplus—the sum of consumer and
producer surplus—is the area between
the supply and demand curves up to the
equilibrium quantity.

Equilibrium
quantity

Quantity



Ta antoteAeopata tng popoAoyiag

FIGURE 1

The Effects of a Tax

A tax on a good places a wedge
between the price that buyers pay
and the price that sellers receive.

The quantity of the good sold falls.

Price

Price buyers
pay

PriCe [srearirsrssrsnsararsnsaransaras

without tax

Price sellers
receive

oooooooooooooooooooooooooooooo

IITE TP RTSL PSR ST AR T AT TRIe uouéuunnu L TETEY

Size of tax

Demand

H
*
3

Quantity
with tax

Quantity Quantity
without tax



Price

Price buyers
pay

Price sellers
receive

Ta popoAoyka Ecoda

Tax
revenue
(TXQ)

Size of tax (1)

Quantity
sold (@)

Demand

Quantity Quantity Quantity
with tax without tax

FIGURE 2

Tax Revenue

The tax revenue that the
government collects equals

T X @, the size of the tax T times
the quantity sold Q. Thus, tax
revenue equals the area of the
rectangle between the supply and
demand curves.



ATtwAela Kowwwvikng evunpepilag (deadweight
loss)

* O Avtwvncg KaBapilel to oTtitt Ttng Baocwikng yia €100
TOV pnva.

 H BaowWikn eival dtateBepevn va tAnpwoetl €150 tov
Lva.

* HkuBepvnon Badlel dopo €60 oTIC UTINPEDIEG
KaBaplotntag

* [Tolwog kepdidel; MNMolog xavet;



[lati EXoupe anwAela evunueplac;

FIGURE 4

The Source of a Deadweight
Loss

When the government imposes
a tax on a good, the quantity
sold falls from @, to @,.

At every quantity between Q
and Q,, the potential gains
from trade among buyers and
sellers are not realized. These
lost gains from trade create the
deadweight loss.

Price

Pe

Price
without tax

Ps

Lost gains Supply
y from trade
Size of tax 4/
——— Cost to
Valueto —3 sellers Demand
buyers
b~—7 & Quantity

Reduction in quantity due to the tax



The Laffer Curve

Tax Revenue

$0

Revenue
Maximizing
Point

Region of

Increasing

Revenue
Region of
Declining
Revenue

Growth
Maximizing
Point

0%

Tax Rate

100%



O1 0pOOAOYIKEC TTPOTIUNOCELG

* [pemeLva loxvel pyla ospa armo WLOTNTEG
= [TAnpoTnTa
= AutoTtaBela
= MetapBatikotnta
= JuveEXELa
= Aveéaptnoia
= Yrrokataotaon



[MAnpotnta (completeness)

* [la KABE 2 eVOANAKTLIKEC ETIAOYEC X KAL Y
" Eitex>y
" Eitex<y
" Eitex~y




Avtontafeiwa (reflexivity)
" EQvX =y T0TEX~Y

= Agv UTTAPXEL X TTOU X > X (irreflexivity)




MetaBatkotnta (transitivity)

* [la KABe 3 eVAAANQKTLIKEC ETIAOYEC X, Y, Z
" EQvX>yKaly>ZzZTOTEX > Z
" FEQvXx~yKaly~zTOTE X~ Z




2uvexewa (continuity)

* [la KaBe 3 eVAAAAKTIKEG ETIAOYEC X, Y, Z OTIOU X > Y KAL TO Z BploKeTal anelpoeAdxiota
KOVTA OTOY (WOoTEZ>Y) TOTEX > Z



Aveéaptnolia (independence)

e Eav uttapxouv duo deopec ayabwyv: A kat B kat dvo
ayaba x Katy tote
= EdQv Kat ot dU0 dECHEC EXOLV TNV 1OLA TTOCOTNTA TOU X TOTE
Ba TIPOTIUNOCOUVHE TN OECHUN TIOU EXELTIEPLOCOTEPO ATIO TO Y
(non-satiation)



Yrnokataotaon (substitution)

* [lakaBe dVo ayaba x katy Loxvel n €€ng ocuvobNnknN:
= Edvumdpxouv pia deopn ayabwyv A ottou
A (x1,y1)
" Ymapxel gia AAAn deoun ayabwyv B omtou
B (x2,y2)~A (x1,y1)
OToU X2 < x1 Katy2 >y1

* AnAadn mooo x eical dlatebelpevog va Buolaoelg yla Kabe eTutAgov povada y;

e Avkal dev TpeEmeL va EEXVANE TO VOUO TNG $Bilvoucacg oplakng uttokataotaong (diminishing
marginal rate of substitution)



1944

* John von Neumann (1903-1
* Oskar Morgenstern (1902-1!




Daniel Bernoulli (1700-1782)

* Expected Utility Hypothesis (Specimen theoriae
novae de mensura sortis, 1738)




AKOHQ HEPLKEC OLUVONKEG

e Contraction condition. Eav dtaAeéelc ato ta A, B, C to
A Tote BaTpettel va dlaAeéelg avapeoa ota A kal B to
A (Sen’s alpha property)

* Expansion condition. EQv petaé twvAkatB
dlaAeyelg to A Kat petaéu twv A kat C dlaAeye
To A, TOTE petaéL Twv A, B kau C Ba rtpetel va
dlaAeéelgc to A. (Condorcet condition)




AKOHQ HEPLKEC OLUVONKECG

* Revelation condition. Eav diaAeéelg petaéu Twyv A Kat
B to A tote otav 6a dlaAeéelc to B epooov 1o A eival
dlaBeoipo Ba peTmEL va DLAAEYELG TTAVTA KL AUTO
(Samuelson’s revealed preference condition)




KapumuAn adwadopiag (indifference curve)

-

aood Y




Mwcg 6a Byaioupe Aedta pE TA UTILOKOTA,

* 2UVOALKO £c0000 TR
* 2UVOALKO Kootoc TC
 Kepdog=TR-TC

* To 0000 gival EVKOAO. OXL OHWCE TO KOOTOC



NMwcg ¢tiaxvoupe pmokota

* AAeUpPL KOZTOZ MAPATQIrHz
e Zaxapn

* AdKpua coKoAdTa
KATT

* EpyaAeia

 doupvoug
= HAeKTPLOUOG

e Epyatecg




Kootog eukaplag

* £1.000 aAevpl

* €10.000 poBoi

 davepo kat adaveg kootog = Kootog Eukatplag
* AOYLOTECG, OLKOVOHOAOYOL KAl XAUEVEC EVKALPLER

* To KOOTOC TOU ETIXELPNUATIA
" Exe1€300.000 kat ta eTtevouELg

= Xpelaleoat €300.000 kat exelc povo €100.000. Aaveideoal
1a€200.000 pe 5%.

* Apa to KEPOOC To BAETTOLY dladOPETIKA.



How an Economist How an Accountant
Views a Firm Views a Firm

-
Implicit
Revenue < costs > Revenue
Total
> opportunity
costs




Mapaywylkot GUVTEAECTEG

* TTOU ATTAUTOUVTAL YIA TNV TTapaywyn Twyv ayadbwyv
= PuolKoi Ttopol
= Epyaocia
= Kedahalo (eEOTIALOPOC KAl UTTOOOUECR)
EMIXEIPHMATIKOTHTA
Q=f(K,L,N)

Bpaxuxpovia— Makpoxpovia rteplodog



Law of Diminishing Marginal Utility

Units Total

18
24
28
30
30
28

~N o0 B W N =

MU curve is downward sloping because of
the fact that consumption of successive

units gives less satisfaction.

N DN OB OV

Marginal
Utility Utility

10 10
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Negative MU
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Utility

> X

Units Consumed

-~~~» Dissatisfaction



WZCH4mMm=AO

Law of Diminishing Returns

Where High Producers
Stop Where Most People Realize

They Need to Stop
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INVESTMENT: TIME, ENERGY, MONEY ETC.



The Effect of
Technological Improvement
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per
time
period

100

Labor productivity
canincrease ifthere
are improvements in

technology, even though
any given production
process exhibits
diminishingreturns to
labor.
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Chapter 6






AvtaywvioTtikn ayopa

* Mla ayopd pe TToAAOUCG ayopaoTEC KAl TTOAAOUG
TTWANTEC TTOU TToVAQV Kat ayopalouv Ttapopola
Ttpolovta

* Kaveig oev pmopel (LOVOCG TOU) va KabBoploel TNV TN

* MTtopeig xwplig epmodla
Va JTIELC O€ KAl va ByeLg
arto auTn Ttnv ayopa




Yrtapxouv povomtwAila CHUEPQ;

* Oxt

* Nal
= Quolka (KpaTtilka) povoTtwAla
= [Tveupatikn WOLOKTNOoLA (XWEILC LTTOKATAOTATO)
= ‘EAEYX0OC TIPWTNC VANCG (XWpLg uTtoKATAoTATO)



duoikd MovoTTwAlo

Average
total
cost

Quantity of Output
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wO MONTH'S SALARY

IF SHE REALLY LOVED YOU. WOULD
SHE EXPECT YOU TO SPEND THAT
MUCH ON HER?

De BEERS

IT'S JUST A ROCK



Ta opLa Tou HoVOTIWALOU

 MexpLTtooo cupdepel TNV Microsoft va aveaoel tnv
Tipn (oe oxeon pe to MC tNne;)

* YItapxouv “kaAa povottwAla”;



BUSINESS INSIDER




Costs and
Revenue

Marginal cost

MDHDD{)W-___“____"___,____

price

Average total cost

Anulerage .. mimLmmam

total
Cost

D

Demand

Marginal revenue

QF‘M Quantity



Aveeno.

ACTIVE NATURALS.

Naturally Beautiful Results.

MovotrwAIak6g
Avtaywviouoég

Aveeno

ACTIVE NATURALS.

[ daily moisturizing
lotion

What goes with everything? Beautiful skin.

AVEENQO' Daily Moisturizing Lotion gives you 24 hour hydration for
soft, beautiful skin that lasts. AVEENO' ACTIVE NATURALS' Oat has
5 vital nutrients found in healthy skin - proteins, anti-oxidants, enzymes,
vitamins and lipids. Because beautiful skin goes with everything.

\

clinicallyproven to
relieve dry ski

TN

How to
Get Over
aCGuy
Faster

A

MILA
KUNIS

Overshares With
SNL’'s Kate McKinnon
(It's Funny AF!)

Heaith %
e

IS THIS \ ‘
HABIT

PUTTING

YOU AT
RISK?

Cute Hair...

-_., Even When It'100°




To diAnuua tou ZaBpfa =npov

* H aotuvopia exet cUANABEL U0 UTIOTITOUC VIO CUPHETOXN OE TPOHOKPATLIKN
opyavwaon: tov 2appa =npo kat tov BaciAn T¢wptldto. YTApXouV apKeETA oTolXEla
yla va Katadlkaotouv oe 5 xpovia puAdklon yla tapavoun ortAoxpnoia kat aAAa '
TANUpeANpata. H actuvopia yvwpidel otL eivat yeAn tng 17n¢ NoeuBpn. Aev £xel S
OHWC apKeTeC amodelfelg yla TNV evoxn Toug Kal xpetadetal anapaitnta tnv
opoAoyia toug yla tnv katadikn.

e Otav ocuMapBavovtat, o Znpog kat o T¢wptlatog odnyouvial o€ XwpLlota dwudatia
KAl avakpivovtal xwpeic va Jrtopouyv va £Xouv ertadn 1 va ETIKOWVWVHOOUV HETAEU
TOUG. 2TOoV KaBevayv aro toug dVU0 n actuvopia kavel tnv e€Ng potaon:

* Mmopouue, Otwc EEPELC, va OE OTEIAOULE TWPA aQUETWCE OTO OIKATTHPLO Kal va
katadlkaaoteic oe 5 xpovia puAdkian yia ormtAoxpnaia kat aAAa UIkpo-sykAnuata. Av
Opwc ouoAoynaoelc kat "kappuwaelc" to piAo oou, Ba katadlkaoTe(c e
"eAagppuvtika" kat "sumpaktn yetavola” ae 2 xpovo puAdkion. Av o ¢pidoc oou dev
opoAoynjoet, 6a katadikaatel oe 15 xpovia puAakn. Av ouwc kat ot dUo
oL oAoyrjoete, TOTE OEV UTTOPOULIE va KAvoUu e Tirrota: Ba umeite kat ot dUo puAakn
yta 10 xpowva.



To diAnupa tov Zappa =npou

To diAnuua Tou QUACKIOUEVOU BaaoiAng
OpoAoyei Aev opoloyei
OpoAoyei 2 =10 2 =2
B=10 B=15
20Bpag Acv opohovei > =15 >=5
B=2 B=5
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