About CIM:
For over 100 years, CIM has been the universal voice of marketing, championing our industry and its positive impact on organisations, economies and the wider society. Today, we play a more significant role than ever in supporting, developing and representing our members and the profession around the world. Always on top of the latest developments, we offer inspiring insights and thought leadership to generate transformative discussion and ideas.
On an individual level, marketers at every stage of their career find us a trusted and people-centred provider of clear guidance, training and professional qualifications – especially on their path to being accredited as a Chartered Marketer. If it carries a CIM stamp, it’s taken seriously: proof of the essential skills that boost long-term success for any business.
We’re at the forefront of all that’s exciting about marketing. Our services build careers and boost businesses. We continue to speak out for our industry, working alongside like-minded organisations to bring on the latest generations of talent and set professional standards for the entire marketing ecosystem. 
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ΠΑΡΑΡΤΗΜΑ ΠΟΣΟΤΙΚΟΠΟΙΗΣΗΣ ΕΞΟΙΚΟΝΟΜΗΣΗΣ ΚΟΣΤΟΥΣ ΚΑΙ ΧΡΟΝΟΥ ΓΙΑ ΤΟΥΣ ΦΟΙΤΗΤΕΣ ΜΑΣ ΓΙΑ ΤΙΣ ΠΙΣΤΟΠΟΙΗΣΕΙΣ ΠΟΥ ΛΑΜΒΑΝΟΥΝ ΔΩΡΕΑΝ ΜΕΣΩ ΤΟΥ ΠΑΠΕΙ
Foundation Certificate in Professional & Digital Marketing
[image: ]
SAVINGS: £899 + £315 = £1.214
Minimum Time: 12 months



Certificate in Professional & Digital Marketing
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SAVINGS for the Certificate in Professional & Digital Marketing: £2,599 + £585 + VAT = £3.184
Minimum Time: incrementally 12 months after the Foundation


Diploma in Professional & Digital Marketing
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SAVINGS for Diploma in Professional & Digital Marketing: £2,799 + £725 +VAT = £3,524
Minimum Time: incrementally 12 months after the Certificate in Professional & Digital Marketing


TOTAL SAVINGS IN MONETARY TERMS: £1.214 + £3.184 + £3,524 = £7,922 * 1.18 (GBP/EUR) = €9,348 + VAT
TOTAL SAVINGS IN NON-MONETARY TERMS – TIME: 3 YRS
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The Recognized CIM _ UNIPI Qualifications:
1. Fully Recognized for all Bachelor and Master Degrees’ Accredited Programs [image: ]

2. 50% exemption for the CIM Diploma
[image: ]
Students and graduates from 130+ CIM Accredited Degree Universities are gaining a professional marketing qualification by taking advantage of the exemptions CIM Accredited Degree provides.
Why study a CIM qualification?
· CIM offers a range of professionally recognised Marketing and Digital Marketing qualifications designed to develop core skills needed for modern marketers.
· Enhance your employability prospects – 60% of CIM graduates are more respected at work or given more responsibility. CIM Alumni Survey.
· Over a third of CIM graduates get promoted or receive a pay rise within 12 months of graduating. CIM Alumni Survey.
· Help to progress your career – 35% of marketing leaders have a CIM qualification – the most common after a university degree (46%). Hays, DNA of a Marketing Leader Report 2019).
For the Students’ Benefits
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[image: ]GBP 10,0 PER ANNUM
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For UniPi accredited Programs by CIM is just GBP10 as UNIPI CIM Club Members instead of
GBP  65 p.a. + [image: ]
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Start dates

September 2024
December 2024
January 2025
March 2025

May 2025

Customise your qualification

Select four modules to total 50 credits for your Level 6 Diploma.

Strategy and planning

20 credits
(mandatory)

+

Select one of these

Commercial Societal
intelligence impact

10 credits

Study fees Study options

Virtual tuition: £2,799 +VAT Virtual: Delivered through tutor-led workshops and live
eLeaming tuition: £1,849 +VAT revision sessions. You'll be guided through the leaming
Membership and assessments objectives by a subject matter expert with extensive

fees: £725 (VAT Exempt) practitioner and professional training backgrounds.
Enquire about payment plans and e-Learning: Our self-study online approach allows you to

international reduced rates. work through the course content at your own pace.
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CIM Qualifications and modules offered

CIM 2024 Qualifications CIM 2019 Qualifications

Foundation Certificate In Professional & Digital Marketing

Core Module

Marketing Essentials

Elective Module Elective Module

Contentand Channels Marketing Insights

Wantto find out more about studying Foundation Certificate in Professional & Digital Marketing with

CIM Academy?

Certificate in Professional and

Core Module

Marketing Impact

Responsible Marketing Planning Integrated Campaigns

Elective Module Elective Module Elective Module
Content Marketing

Social Media Marketing MarTech Search Engine Optimisation

ElectiveMocdule lective odule ‘ ‘ EleciveMocule

Wantto find out more about studying Certificate in Professional & Digital Marketing with CIM

Academy?
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Diploma in Professional and Digital Marketing

Core Module

Strategy And Planning

Elective Module

Commercial Intelligence

Elective Module

Societal Impact

Elective Module

Customer Journey Optimisation

E-Commerce

Elective Module Elective Module Elective Module
Brand Proposition Content strategy Al Marketing
Elective Module Elective Module Elective Module

SEO And Paid Search
Management

Social Media Management

Wantto find out more about studying Diploma in Professional and Digital Marketing with CIM

Academy?
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Digital agility

For marketers to be agile, they must be aware of emerging trends in
digital channels, technology, automation and Al. Continuous learning and
adaptation ensures that marketers are well-equipped to optimise

‘campaigns, engage with evolving technologies, and make data-driven
decision.

« Artificial Intelligence

« Emerging trends

« Channels

« Business modelling

« Technology (E-Commerce, UX, analytics)

28

CIM

~
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Customer Experience

Delivering a first-class customer experience and achieving customer
‘advocacy requires a focus on data-driven personalised experiences.

= Customer journey (CRM)

» Omnichannel experience

« Expectations

+ Segmentation and personas
« Orgenisational alignment
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Proposition development

‘These are the required skills to effectively plan, forecast, develop and
position a product throughout the product life-cycle.

« Value Proposition

« Market profile

« strategic it

« Creative positioning
« Innovation

418

PROFESSIONAL
MARKETING

EXCELLENCE

CiM
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Commercial

Amarketers ability to make financial decisions, understand relevant
‘governance and risk, consider external and stakeholder influence on the
organisation's marketing as well as it's competitive stance.

« Financial awareness (forecast/budgeting)
« Extemalinfluences

+ Stakeholder management

= Competitive stance

= Governance and risk

/8
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Data and insights

‘The skills required to gather, interpret and use data effectively, within the
framework in which data is governed in your organisation.

* Research (input and output)

« Metrics and trends (social lstening)
« Data governance

+ Datatransition

6/8

PROFESSIONAL
MARKETING

EXCELLENCE

CIM
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Brand and reputation

‘The skills required to manage brand positioning with clear guidelines that
protect brand reputation, tracking and measuringits performance and
equity, to inform future strategy.

+ Identity
« Equity

+ Brand management

« Brand reputation (Crisis Management)

718

PROFESSIONAL
MARKETING

EXCELLENCE

CiM
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Marketing communications

‘The skills required to develop and integrate marketing communications
strategy within business strategy, using both physical and digital
communications tools in a consistent way.

« Integration

« Multi-channel

- Content

« Communications strategy

a8

CiM

>
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International networks

%

With members all over the world, The Chartered Institute of Marketing has a formal presence in nine countries outside the UK. These provide a
professional framework for marketing at national level and through training and qualifications, help to increase skills and knowledge of those
working in, or wanting to work in marketing. They also provide opportunities for members to meet locally, organise events, exchange views and
exchange information with fellow professionals at all stages of their careers.

Thanks to our partnership with the Australian Marketing Institute (AMI), members of CIM and the AMI can take advantage of joint membership ata
preferential rate, allowing for best practice, training and resources to be shared. The existing qualifications and experience of joint members can also
count towards Chartered Marketer status or AMI's Certified Professional Marketer programme.

Hong Kong v

SriLanka v

United Arab Emirates v
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CIM Certificate in Professional &
Digital Marketing
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CIM Diploma in Professional &
Digital Marketing
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Can | complete the CIM qualification(s)/module(s) whilst | am still at University?

Yes, however, yourll need to discuss with your tutor to see if your university offers this.
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How long do | have to complete the additional modules after graduating? A~

With a relevant degree from a CIM Accredited Degree university, you have up to five years from graduating to complete the additional module(s)
to gain your full qualification.
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Do I need to be a CIM member to study the additional modules?

Yes, you need to be a member to access the support materials, your membership must also be current at the time of submitting your
assessments for marking. As a member you can also take advantage of other benefits such as webinars, great content and attend CIM events.
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How much is CIM studying membership?
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What are the assessment fees?
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a. Certificate in Professional Marketing (one module to complete) £175*

b. Diploma in Professional Marketing (2 modules to complete) £190 each*
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DIRECTION
Developing capability by design
for understanding & context

CAPABILITY
Knowledge & abilties
to deliver against the plan

IMPACT
‘The benefits to us, our business,
the economy & society

PROFESSIONALISM

‘The way we work

Setting the global standards

Forming the foundation for a strong approach, defining the requirements for a skilled, competent, and relevant
marketer.
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The Global Professional Marketing Framework (GPMF)

Agood business strategy balances clear and focused direction, practical tactics, and a skilled and responsible workforce. These components keep your
marketing aligned with your business goals, creating a powerful force for good. The framework forms the foundation for this robust approach, defining what it
takesto be a competent, proficient, and relevant marketer.

>

’ : @

DIRECTION CAPABILITY PROFESSIONALISM IMPACT
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Leadership and management

Effective organisations typically require a balance of both leadership and
management to succeed, with leaders providing vision and inspiration,
‘and managers ensuring that the vision is translated into action and
results.

+ Organisational development
« Project planning

+ Resource management

« People, performance and capabilty

78

CiM
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Start dates

September 2024
December 2024
January 2025
March 2025

May 2025

Customise your qualification

Select two modules to total 24 credits for your Level 3 Foundation Certificate.

Marketing essentials

12 credits
(mandatory)

Select one of these

Content &
channels

12 credits

Study fees

Virtual tuition: £899 +VAT
elearning tuition: £620 +VAT
Membership and assessments
fees: £315 (VAT Exempt)

Enquire about payment plans and
international reduced rates.

Marketing
insights

12 credits

Study options

Virtual: Delivered through tutor-led workshops and live
revision sessions. You'll be guided through the learning
objectives by a subject matter expert with extensive
practitioner and professional training backgrounds.

e-Learning: Our self-study online approach allows you to
work through the course content at yout own pace.
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Start dates

September 2024
December 2024
January 2025
March 2025

May 2025

Customise your qualification

Select four modules (50 credits) for your Level 4 Certificate

Marketing
impact

20 credits
(mandatory)

+

Select one or two of these

Responsible Planning integrated

marketing

10 credits

campaigns

10 credits

Study fees

Virtual tuition: £2,599 +VAT
elearning tuition: £1,799 +VAT
Membership and assessments
fees: £585 (VAT Exempt)

Enquire about payment plans and
international reduced rates.

Study options

Virtual: Delivered through tutor-led workshops and live
revision sessions. You'll be guided through the learning
objectives by a subject matter expert with extensive
practitioner and professional training backgrounds.

e-Learning: Our self-study online approach allows you to
work through the course content at your own pace.




