Total participants Active participants Interactions Participation rate

Y 36 272 88%
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Polls in numbers

Total participants Poll Participants Poll questions Poll responses

41 36

8 272

Participation

88%
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B [lowa and 11 napakatw anopaocelg anoteAel andodpaon ETalpikng XpnpaTtoolkovVouLKNg @ 34

(Corporate Finance);

Mia aAAayn O0Tn oTPATNYLKA TIHOAOYNONG

3 (8.82%)

Mia AOYIOTLIKY] avarnpooapuoyn TS a&iac Twv mepLlouclakwy OToLXelwV OToV LOOAOYLouO (XwPIC POPOAOYIKES
ETUMTWOELC)

. 1(2.94%)

Mia andgpaon yla dtatnenon XaunAdTepou emnedou anoBepdTwy (AKOUN Kal av autd cuvendyeTal AnWAELd TWANTEWV)
2 (5.88%)

‘OAa Ta napanavw

28 (82.35%) &

Allowed selections: 1

VeVOX
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Bl H enevdutikh andgpaon plag enixeipnong ovopalZetal eniong: @ 35

Anddaon xpnuatodoTnong

1 (31.43%)

Anodaon peUCTOTNTAC

5 (14.29%)

Anopaon npolmnoAoylopol KedaAaiou

10 28.57%) &
Kavéva anod ta napanavw

9 (25.71%)

Allowed selections: 1

VEeVOX

Audience Engagement




Bl TaakoAouBa eival mapadelypata XpnpPATOOIKOVOUIK®DV MEPLOUCLAKWY OTOLXEIWV EKTOG A 34

r

amno:

KolvEQ uETOXEQ

9 (26.47%)

Katabeoelc oe tpanela

OuobAoya

2 (5.88%)

Ktipta
18 (52.94%) &

Allowed selections: 1
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B [lowo and ta akbAouBa anoteAei andpaon KaTapTiong npoUnoAoylopol Kepaiaiou; @A 31

KaBoploudg tTou UPoug TOU XPEOUG ToU npEMEL va daveloTel and Evav CUYKEKPILEVO AVELOTN
5 (16.13%)

H anddaon yia 1o av 8a avoi&el 1 6XL €va vEo Kataotnua

16 (51.61%) &

H anddpaon yia to nodte Ba anonAnpwOel Eva pakponpdBeouo XPEOQ
4 (12.9%)

O KaBoploudg Tou UYoug Tou anoBeuatog mou Ba diatnpnbei oTo XEPL
6 (19.35%)

Allowed selections: 1
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Bl O olkovoplkog 0TOX0G plag etalpeiag eivat: @ 34

EAaxlotonoinon Tou mAOUTOU TWV HETOXWV
0 (0%)

Meylotonoinon tTou KEpdoug

. 1(2.94%)

Meylotonoinon tng a&iac g eTalpeiac yia Toug peTOXoUC

33 (97.06%) &

AUEnon Tnc aodpaielag Twy BEcewyv epyaoiac
. 0 (0%)

Allowed selections: 1

VEeVOX
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B Ouowkovopikol Slaxelploteg Ba mpemnel va emdLWKOUV TN HEYLOTONOINON TNG TPEXOUOAG @ 34

a&lac ava petoxn OLOTL:

auTo eyyudTtal O0TL N eTalpeia Ba au&nBbei oe peyeBog ue Tov peyloto duvato pubuod.

23 (67.65%)

LUE TOV TPOTO AUTO au&avovTal ol ploBol AWV Twv epyalouevmy.

. 0 (0%)

oL onuepLvol pEtoxol eival oL IBLOKTNTEC TNC eTAlpEiac.
10 29.41%) &

Ta SlEUBUVTIKA OTEAEXN CUXVA AauBAvouVv HETOXEG WG HEPOG TNG auoLBNg Toug.

Allowed selections: 1
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Bl [lolog and Toug napakATw napayovteg pnopel va dnuloupynoel KOOTOG @ 35

AVTIMPOOWMEUONC (agency costs) 0€ pla enixeipnon;

OL 8leuBUVTEG unopel va unv npoonabryoouv va peyloTonoloouy TNV agla tng emntxelpnong yla Toug HeTOX0UG
5 (14.29%)

oL peTtoxol entBapuvovTal pe KOOTOC mapakoAouBnong

6 (1714%)

dlaxwplopoU TNC 1dloKTNoiag Kal Tng dloiknong
2 (5.71%)

OAa Ta mapandvw
22 (62.86%) &

Allowed selections: 1

VEeVOX
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B O1dpdaoelg Twv dleubuvtmv napakoAouBouvTal amnod: @ 35

To JL0IKNTIKO cupBoUALo
16 (45.71%)

Eunoplkeg tpanelec nmou exouv daveloel kepalala otnyv enxeipnon
. 0 (0%)
OL avaAuTEéCG TNG ayopag

. 0 (0%)

‘OAa Ta napandvw

19 (54.29%) &

Allowed selections: 1

VEeVOX
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